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To blog or not to blog
THAT IS THE QUESTION.

www.CoxAndForkum.con
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The social media have taken over the
role of the old market place @
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Mouna We show transparency

We can involve the
consumer

We get easy access to
Information, trends,
preferences and
attitudes
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Examples of social media @

Blogs(Wordpress, Blogger, corporate blogs)

Micro-blogging (Twitter)

Crowdsourcing /Open innovation

Social networkingfacebook, MySpace, LinkedIn)

Social bookmarking/tagging (Delicious)

Social media monitoring (Attensity, overskrift.dk, MeltwaterBuzz)

Corporate websitesvith the possibility to comment and share
content (Arla.dk, newspapers like The Times)

Photo, video- and slidesharindflickr, YouTube, Slideshar ﬂ'Ckr
Livecasting (Skype)
Social news (DigQg)
Wikis (Wikipidia)
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Are the social media here to stay?

12,2 billion videos are shown per month in the US

You TubE Every minute 24 minutes of video are
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Source: Jess3/The state of the Internet, feb. 2010 and facebook.com
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Source: overskrift.dk, Danish blogs
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More than 400 million active users
facebook People spend over 500 billion minutes per month on Facebook
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http://community.virginamerica.com/uploads/images/56_youtube_logo_large.jpg
http://intraweb.stockton.edu/eyos/alumni/content/images/twitter_logo.jpg
http://www.moc.edu/home/dshulimson/rss_logo2.jpg
http://www.stetson.edu/administration/communityservice/media/images/facebook-logo.jpg
http://community.virginamerica.com/uploads/images/56_youtube_logo_large.jpg
http://intraweb.stockton.edu/eyos/alumni/content/images/twitter_logo.jpg
http://www.moc.edu/home/dshulimson/rss_logo2.jpg

Making the dialogue transparent
- start of Arla Forum & blogs

When writing to
Arla Forum the
consumer can
checkmark a box

to make the
guestion public

Everybody can
follow the
guestions and
answers

100.000 contact
points the last five
years
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