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The social media have taken over the 
role of the old market place

ωWe get insights for the 
company ςmakes it 
easier to take action

ωWe get to know the 
consumers

ωWe show transparency 

ωWe can involve the 
consumer 

ωWe get easy access to 
information, trends, 
preferences and 
attitudes
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! Ƴƛƭƭƛƻƴ ŘƛŦŦŜǊŜƴǘ ŘŜŦƛƴƛǘƛƻƴǎΧΦ

ά{ƻŎƛŀƭ ƳŜŘƛŀ ƛǎ ǘƘŜ ǳǎŜ

of technology combined

with social interaction

to create or 

co-ŎǊŜŀǘŜ ǾŀƭǳŜΦέ

Source: Duct Tape Marketing
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Examples of social media

ωBlogs (Wordpress, Blogger, corporate blogs)

ωMicro-blogging (Twitter)

ωCrowdsourcing /Open innovation

ωSocial networking(facebook, MySpace, LinkedIn)

ωSocial bookmarking/tagging (Delicious)

ωSocial media monitoring (Attensity, overskrift.dk, MeltwaterBuzz)

ωCorporate websiteswith the possibility to comment and share 
content (Arla.dk, newspapers like The Times)

ωPhoto-, video- and slidesharing(flickr, YouTube, Slideshare)

ωLivecasting (Skype)

ωSocial news (Digg)

ωWikis (Wikipidia)
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Are the social media here to stay?
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Blogs

Source: overskrift.dk, Danish blogs

More than 400 million active users 
People spend over 500 billion minutes per month on Facebook 

12,2 billion videos are shown per month in the US
Every minute 24 minutes of video are uploaded

27,3 million tweeds per day

126 million blogs in the world

Source: Jess3/The state of the Internet, feb. 2010 and facebook.com

http://community.virginamerica.com/uploads/images/56_youtube_logo_large.jpg
http://intraweb.stockton.edu/eyos/alumni/content/images/twitter_logo.jpg
http://www.moc.edu/home/dshulimson/rss_logo2.jpg
http://www.stetson.edu/administration/communityservice/media/images/facebook-logo.jpg
http://community.virginamerica.com/uploads/images/56_youtube_logo_large.jpg
http://intraweb.stockton.edu/eyos/alumni/content/images/twitter_logo.jpg
http://www.moc.edu/home/dshulimson/rss_logo2.jpg
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Making the dialogue transparent
- start of Arla Forum & blogs

ωWhen writing to 
Arla Forum the 
consumer can 
checkmark a box 
to make the 
question public

ωEverybody can 
follow the 
questions and 
answers 

ω100.000 contact 
points the last five 
years


