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Agrip d islensku:

Samanborid vid neytendur annars stadar a Vesturlondum virdast
neytendur i Evrépu heldur tortryggnir gagnvart audgun matveela og po
heilsufullyrdingar i matvaelum beri skilabod um heilsufarsleg ahrif, verda
baer ekki endilega til ad gera voruna meira adladandi i augum
neytandans. bvi krefst préun audgadra matvaela skilnings & kréfum
neytanda. Gerd var netkdnnun til ad meta vidbrogd neytenda vid
voruhugmyndum um sjavarrétti sem audgadir hofou verid med omega-3,
fiskipréteinum og pérungum med mismunandi upplysingum um moguleg
ahrif og virknieiginleika.

islenskir neytendur (n = 460) matu hugmyndir um porskafurdir og
nidurstédurnar syndu ad audgun slikra sjavarrétta var raunhezefur
moguleiki, sérstaklega med omega-3. P6 upplysingar um audgun hefdu
fremur neikvaed ahrif a upplifun folks af véruhugmyndum, hofdu
upplysingar um innihaldsefni og heilsufarsleg ahrif af neyslu, jdkvaed
ahrif & upplifun félks og likur & pvi ad kaupa vidkomandi vorur. Ahrif
slikra upplysinga voru nokkud meiri medal peirra neytenda sem l6gdu

meiri aherslu & heilsu og h6fdu jakvaed vidhorf til markfaedis.

Finnskir neytendur (n = 432) matu hugmyndir um laxaafurdir og
nidurstédurnar syndu ad audgun sjavarrétta med para kom einna best

ut, sérstaklega pegar upplysingar um minnkun saltinnihalds fylgdu med.

Af nidurstodunum ma alykta ad audgun sjavarrétta sé sé raunhafur
kostur. Hinsvegar er mjog mikilveegt ad huga ad merkingum og
upplysingum til neytenda um slikar vorur.
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Summary in English:

Compared to consumers elsewhere in the Western world, European
consumers generally seem to be more suspicious towards enrichment of
food. Although health claims in food products communicate the health
effect, it does not necessarily make the products more appealing to
consumers. Therefore, development of enriched foods requires
understanding of consumers’ demands. The aim of this study was to
measure consumer responses towards various concepts of enriched
seafood products.

Web-based questionnaires were used to study Icelandic and Finnish
consumer’s responses towards concepts of convenience seafood
products enriched with omega-3, fish proteins and seaweed extracts
with different information about possible effects/functional properties.
Icelandic consumers (n = 460) evaluated cod product concepts and the
results showed that enrichment of convenience seafood was a realistic
option, especially with omega-3. Although information about
enrichment had rather negative effects, information about ingredients
and health effects positively affected product perception and buying
intention. The effect of information was greater among consumers
which placed higher emphasis on health and expressed more positive
attitudes towards functional foods.

Two sets of Finnish consumers (n = 432) evaluated nine salmon product
concepts. The results showed that products enriched with seaweed
received relatively the highest scores, especially when information about
salt reduction was provided.

To conclude, enrichment of convenience seafood products with marine
based ingredients is a realistic option. However, it is very important to
consider labelling and information provided to the consumers.
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